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What are Discovery Ads?
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Has been in beta since May 2019, 
was just rolled out worldwide



Discovery Ads 
have their own 
category in 
Google Ads
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Shown on 
YouTube Home
and Watch 
Next Feed
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Shown on Gmail
Promotions and 
Social Tabs
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Shown in the 
Discover feed
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What is the Discover Feed?
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Who uses the Discover feed?





This is not a talk on how 
to get into the Discover 

feed organically.
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But…
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Images and video are very 
important in Discover.



People can also 
“follow” topics 
on Discover.
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Some brands can 
even be followed 
on Discover.
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Discover is
heavily influenced 
by geography.
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This is where you come in!
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There is one ad slot in position 
three on the Discover feed.
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Things you need to know about 
Discovery Campaigns…
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Audience Targeting is 
massively important.
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Download Audience Targeting Lists:
https://support.google.com/google-ads/answer/2497941

https://support.google.com/google-ads/answer/2497941




Not sure what to target?
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Don’t forget about remarketing!







Or try a similar audience!



What about ad creative?



Google wants 
big, beautiful 
images.
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Image Don’ts:
•A CTA button in the image (or any visuals that mimic hyperlinks or 
look like clickable elements)
•Clickbait (intended to entice a user to click-through by suggesting 
they’ll find out something amazing, outrageous, or sensational)
•Blurry, low-quality images
•Poorly cropped images
• Images oriented incorrectly
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They want you to think of 
Discovery Ads as “lifestyle” ads.
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Make sure your images are very 
clear on what’s going on.
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Use at least 5 images for the 
carousel format.



Pick your best creative from 
Facebook & Instagram.
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You can mix and 
match headlines 
and descriptions.
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Evaluating performance…
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Other tips…
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Don’t make changes too quickly.



#LocalU   @danaditomaso

Implement early.



They’re called 
Discovery Ads, 
not Buy Right 
Now Ads.
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Thank you!
kickpoint.ca/newsletter
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